Breaking Barriers to Strategy Execution

Idea In Short

Most strategic plans fail not because the thinking is wrong but because execution stalls
against four obstacles:

employees who do not see the need for change, resources that never match
ambition, teams that will not act on the plan, and insiders who fight to protect what
they have

The fix is not more meetings, bigger budgets or louder mandates. Leaders who succeed
target the people, activities and resources that carry disproportionate influence over
outcomes, then apply focused pressure there instead of spreading effort evenly. Confront
teams with operational reality instead of spreadsheets, trade underused resources between
units instead of lobbying for new budget, concentrate motivation on a small set of influential
employees, and neutralize opposition by winning over those who stand to gain the most.
Organizations that act on these four levers convert strategic intent into results faster and
with fewer resources than those chasing proportional, organization-wide change.

A company can spend months sharpening a strategy, testing a new value curve and building
a business model that separates it from every rival in its industry, only to watch that work
stall the moment it reaches the organization meant to carry it out. The gap between deciding
on a strategy and living it day to day is where most of the real difficulty lives, and it applies
whether a business is defending an established position or attempting a genuine break from
convention. A strategy built around divergence and lower cost, the kind associated with blue
ocean thinking, raises the degree of difficulty further because it asks people to abandon
habits that have worked well enough for years. Understanding the specific obstacles that
block execution, and where to apply pressure to clear them, separates organizations that
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turn strategy into performance from those that file it away as an aspiration.

The Four Hurdles Leaders Underestimate

Every organization attempting a significant strategic shift runs into some combination of four
obstacles. The first is cognitive:

employees do not yet see, in a way that changes their behavior, why the
comfortable status quo needs to end

The second is resource scarcity, since a bold strategy usually demands more people,
money and time than the organization is willing or able to provide, and cuts are just as
common as increases. The third is motivational, because getting a large workforce to
commit to sustained action takes longer than most leaders have patience for, and managers
are typically judged on short time horizons. The fourth is political, arising from individuals
and factions who have built their standing on the current way of doing things and who will
resist anything that threatens it.

These four hurdles do not appear with equal force in every organization, and a company
might face a mild version of one and a severe version of another. What matters is that
leaders diagnose which hurdle is doing the most damage in their specific case rather than
applying a generic change program to all four at once. A proportional response, spreading
effort evenly across cognition, resources, motivation and politics, tends to dilute impact and
slow the whole process down. The more effective path concentrates resources and
attention on the specific people, activities and decisions that carry outsized influence over
each hurdle. That is a markedly different discipline from traditional change management,
and it is why some organizations execute strategic shifts with a fraction of the budget and
time that others require.

Breaking the Cognitive Deadlock

Convincing an organization that a comfortable, currently profitable way of operating needs
to change is one of the hardest parts of any transformation. The default response from most
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chief executives is to present financial data and push for improved results, treating numbers
as self-evidently persuasive. That approach carries real risk, because figures can be
selectively framed, targets set without regard for feasibility can invite budgetary
manipulation, and the pursuit of unrealistic goals breeds suspicion between departments.
Even honestly reported numbers can mislead:

a division might show strong revenue growth while quietly relying on practices, such
as deferred maintenance or aggressive discounting, that will cost the company later

Leaders who rely solely on spreadsheets to build a case for change often find that the data

convinces nobody who was not already convinced.

Two approaches do more to shift perception than another slide deck of trend lines.
Confronting employees directly with operational failure works because people who see a
defective product, a lost customer or a bottlenecked process firsthand internalize the need
for change far faster than people who read about it in a report. Encouraging managers to
meet dissatisfied customers in person, rather than relying on aggregated survey scores,
produces the same effect, since direct exposure to frustration carries an emotional weight
that no dashboard replicates. Research summarized in the Harvard Business Review has
found that most large organizations, roughly two-thirds to three-quarters by some
estimates, struggle with execution precisely because they lean on top-down alignment and
data-driven persuasion rather than direct experience.1 Getting people to see the problem
with their own eyes remains more persuasive than getting them to read about it.

CEOs and leaders must work to ensure that their teams are fully informed and
aligned with the need for change before initiating any strategic shift

That alignment does not require universal agreement before moving forward, since
consensus at that scale rarely arrives in time. It requires enough shared understanding
among the people who will act first that momentum can build without waiting for every
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skeptic to be won over. Once that threshold is reached, the organization can move to the
harder question of how to fund the shift.

Doing More With Fewer Resources

Once an organization accepts that change is necessary and has rough agreement on the

new direction, leaders confront a second reality:

the resources needed to execute rarely match the resources available

Requesting a larger budget is a slow, politically fraught process that can take longer than the
window of opportunity allows, leaving leaders to ask how a major shift gets done with what
is already on hand. The more productive question is not how to acquire more but how to
multiply the value of what already exists. Business school research on turnarounds has
consistently identified three factors that produce disproportionate leverage over resource
constraints: hot spots, cold spots and horse trading between units.

Finding hot spots and cold spots

A hot spot is an activity that requires relatively little additional resource but carries the
potential for a large performance gain, while a cold spot is the opposite, an activity that
consumes significant resources while contributing little to results. Identifying both requires
leaders to ask two direct questions:

which actions consume the greatest resources while delivering scant performance

impact, and which activities have the greatest performance impact but remain
starved of resources

McKinsey research on capital reallocation found that companies which actively shift
resources toward their highest-value opportunities each year deliver meaningfully higher
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total shareholder returns than companies that leave budgets largely unchanged from one
year to the next.2 Answering those two questions honestly, and acting on the answers, tips
the resource hurdle without waiting on a budget cycle.

The power of strategic horse trading

Horse trading extends the same logic across organizational boundaries. One unit's surplus
in a resource it no longer needs, whether that is headcount, equipment or budget, can be
traded for another unit's surplus in a resource the first unit is missing. This kind of internal
exchange sidesteps the political friction of asking a finance committee for new money, since
it reallocates what the company already owns rather than requesting more of it. The
combined effect of hot spots, cold spots and horse trading is that leaders achieve lower
costs and higher value at the same time, rather than treating the two as a trade-off.
Organizations that master this discipline stop treating resource scarcity as an excuse and
start treating it as a design constraint to work around.

Turning a Plan Into a Movement

Understanding why change is needed and knowing how to fund it still leaves the hardest
problem unresolved:

getting a large number of employees to act, and to keep acting, on the new direction

Communicating a strategy is not the same as motivating people to execute it, and the two
are frequently confused. Traditional approaches favor sweeping strategic visions paired
with large top-down mobilization campaigns, on the assumption that big change requires a
big push. That assumption tends to be expensive and slow, because a large company
contains a wide range of motivational needs that a single company-wide message cannot
address, and grand visions often produce polite agreement rather than changed behavior.

The alternative is to concentrate effort rather than disperse it, focusing on three factors that

carry disproportionate influence over motivation: kingpins, fishbowl management and
atomization.
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Kingpins and the ripple effect

Kingpins are the natural leaders inside an organization, the people others already listen to
because of personality, track record or control over resources others need. Winning their
visible commitment creates a ripple effect through the rest of the organization in the same
way that knocking down the kingpin in a row of bowling pins brings the rest down with it.
Identifying these individuals requires paying attention to informal influence rather than
relying solely on the organizational chart, since the person with the title is not always the
person others actually follow. Once a kingpin is engaged, their behavior becomes a signal
that spreads faster and more credibly than any memo from senior leadership. This is one of
the more counterintuitive parts of execution, since it means investing disproportionate time
in a small number of people rather than trying to reach everyone at once.

Fishbowl management and atomization

Fishbowl management means making decisions and their consequences visible to the rest
of the organization, effectively putting kingpins and their choices on display. Gartner's
research on organizational change management similarly emphasizes that transparency and
open communication about decisions raise the stakes of inaction and give fast-moving
employees a stage to demonstrate progress.3 Transparency, genuine inclusion and a
process that employees perceive as fair are what make this approach effective rather than
punitive. Atomization complements this by breaking a large strategic challenge into specific,
achievable pieces rather than presenting it as one sweeping transformation. A goal that
feels attainable draws in far more participants than a grand vision that feels abstract, and
specific, bounded tasks are easier to assign, track and complete. Together, these three
factors turn a strategy from a statement of intent into a set of actions employees actually
take.

Neutralizing Political Resistance

Even a well-communicated, well-resourced, well-motivated strategy can be derailed by
internal politics, and no organization is immune to this risk regardless of the talent or
integrity of its people. As a strategic shift gains momentum, individuals and groups who
benefit from the current arrangement tend to grow louder in their opposition, not quieter,
because the threat to their position becomes more concrete. This resistance can slow
execution significantly and, left unaddressed, can stop it altogether. Boston Consulting
Group's research on organizational change notes that resistance is frequently rooted in
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cultures shaped by past success, where behaviors that once worked well become difficult
for people to abandon even when the evidence for change is clear.4 Recognizing that
resistance is a rational response to perceived loss, rather than simple stubbornness,
changes how leaders should approach it.

Three moves address political resistance directly. Leaders should identify and support the
people who stand to gain the most from the shift, since these allies can build momentum
and lend credibility that a mandate from the top cannot. Leaders should also engage directly
with the people who stand to lose the most, addressing their specific concerns rather than
dismissing them, since unaddressed fear hardens into organized opposition. Bringing in a
politically astute, well-respected insider to help navigate informal power structures rounds
out the approach, since this person can flag risks and identify supporters that an outsider or

a purely hierarchical view of the organization would miss.

e |dentify and support the people who benefit most from the change
e Address the specific concerns of those who stand to lose
e Bring in a respected insider who understands the organization's informal politics

Each of these moves requires judgment rather than a script, since the specific mix of allies
and opponents varies by organization and by the nature of the change itself. What stays
constant is the underlying principle: politics responds to targeted engagement, not to
blanket reassurance issued from the top.

Concentrating Effort Instead of Spreading It Thin

The common thread across all four hurdles, cognitive, resource, motivational and political, is
that proportional, evenly distributed effort is the wrong instinct. Organizations that succeed
at execution do not attempt to change every mind, fund every initiative, motivate every
employee equally or neutralize every pocket of resistance at once. They identify the specific
people, activities and decisions that carry disproportionate weight and apply focused
pressure there. MIT Sloan Management Review has argued that companies achieve better
execution outcomes by treating strategy as an iterative cycle of sensing, choosing, acting
and revising rather than as a fixed plan rolled out uniformly across the organization.5 That
iterative posture aligns closely with the disproportionate-influence approach described here,
since both start from the assumption that not every part of the organization needs, or
deserves, equal attention at the same time.
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Harvard Business School's own analysis of failed strategic plans points to a related pattern,
finding that weak resource allocation and insufficient stakeholder engagement are recurring
causes of failure, alongside unclear goals and poor balance between innovation and
control.6 Motivating the workforce through genuine engagement, rather than compensation
alone, also plays a measurable role, with research on employee motivation showing that
purpose, growth and recognition sustain commitment longer than financial incentives by
themselves.7 None of these findings suggest that execution becomes easy once the four
hurdles are named. They suggest that leaders who know exactly where to concentrate their
limited time and resources consistently outperform those who spread the same effort evenly
and hope it holds.
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Summary

Turning a strategic decision into daily behavior across a company is harder than making the
decision itself. Four obstacles recur across industries and geographies:

employees who doubt the need for change, budgets that will not stretch far enough,
motivation that fades before results appear, and internal opposition protecting old
positions

None of these obstacles responds well to conventional, resource-heavy responses. What
works instead is disproportionate focus, putting people in front of operational failure rather
than statistics, trading resources between units rather than requesting more, concentrating
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influence on a handful of well-placed employees, and isolating resistance by winning over
those with the most to gain. Leaders who apply pressure at these specific points move
faster, spend less and build the kind of organizational buy-in that survives beyond the initial
push. Strategy without this discipline remains a document. Strategy with it becomes how the

company actually operates.
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