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Overview

A framework for using multimodal Al — systems that process and generate across text,
voice, image, and other modalities together — to build genuinely unified experience
personalization, rather than running separate, disconnected personalization initiatives for

each channel or modality.

Don't most organizations already personalize experience across

channels through separate systems? Often yes, but separately-run personalization by
channel (text recommendations, voice interface, visual content) tends to produce
inconsistent or contradictory personalization signals across touchpoints — multimodal Al's
genuine advantage is coherent personalization built on a unified understanding of the

customer across modalities.

Is multimodal Al personalization only relevant for consumer-facing

digital products? It's most visible there, but the same coherence principle applies to any
experience spanning multiple interaction modes — internal tools combining text and voice
interfaces, for instance, face the same disconnection risk without a unified approach.

{ "@context": "https://schema.org", "@type": "FAQPage", "mainEntity": [ { "@type™:
"Question”, "name": "Don't most organizations already personalize experience across",
"acceptedAnswer": { "@type": "Answer", "text": "channels through separate
systems?\nOften yes, but separately-run personalization by channel

(text\nrecommendations, voice interface, visual content) tends to produce\ninconsistent or
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contradictory personalization signals across\ntouchpoints — multimodal Al's genuine
advantage is coherent\npersonalization built on a unified understanding of the customer
across\nmodalities." } }, { "@type": "Question", "name": "Is multimodal Al personalization
only relevant for consumer-facing", "acceptedAnswer": { "@type": "Answer", "text": "digital
products?\nit's most visible there, but the same coherence principle applies to\nany
experience spanning multiple interaction modes — internal tools\ncombining text and voice
interfaces, for instance, face the same\ndisconnection risk without a unified approach." } } ]
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