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A framework for building customer data platform infrastructure that creates a genuine
unified customer view — resolving identity and consolidating behavioral and transactional
data across systems — as the actual foundation personalization and customer experience
initiatives need, rather than each initiative building its own fragmented, partial customer data
view.

Don't we already have customer data across our CRM, e-commerce 

platform, and marketing tools? Usually yes, but fragmented across systems with
inconsistent identity resolution — the same customer often exists as multiple disconnected
records across these systems, which undermines any personalization or experience
initiative trying to build a coherent customer understanding on top of fragmented data.

Is a customer data platform primarily a marketing technology 

investment? It's often initiated by marketing teams, but a genuine unified customer view has
value well beyond marketing personalization — customer service, product, and sales
functions typically benefit from the same foundational infrastructure.

{ "@context": "https://schema.org", "@type": "FAQPage", "mainEntity": [ { "@type":
"Question", "name": "Don't we already have customer data across our CRM, e-commerce",
"acceptedAnswer": { "@type": "Answer", "text": "platform, and marketing tools?\nUsually
yes, but fragmented across systems with inconsistent identity\nresolution — the same
customer often exists as multiple disconnected\nrecords across these systems, which
undermines any personalization or\nexperience initiative trying to build a coherent customer
understanding\non top of fragmented data." } }, { "@type": "Question", "name": "Is a
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customer data platform primarily a marketing technology", "acceptedAnswer": { "@type":
"Answer", "text": "investment?\nIt's often initiated by marketing teams, but a genuine
unified customer\nview has value well beyond marketing personalization — customer
service,\nproduct, and sales functions typically benefit from the same\nfoundational
infrastructure." } } ] } 
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