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Overview

A framework for individual consultants and advisors to build genuine thought leadership — a
distinctive, defensible point of view on a specific topic — as a foundation for trusted advisor
status, distinct from generic content marketing volume.

How is this different from the firm-level Thought Leadership &

Content Marketing for Consultants Playbook? That playbook covers firm-level content
marketing strategy broadly. This one is specifically about an individual advisor building a
distinctive personal point of view as a foundation for trusted advisor status with specific
clients — a narrower, more personal discipline.

Does having a large content output (many articles, posts) equal

thought leadership? Not necessarily — this playbook's core distinction is between volume of
content and genuine distinctiveness of point of view; a smaller body of work with a real,
defensible perspective often builds trusted advisor status faster than high-volume generic
content.
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Author
Mithun A. Sridharan
I'm Mithun A. Sridharan, Founder of this website - Think Insights - on Strategy, Management

Consulting, Leadership, Digital Transformation, and Data Literacy. Follow me on social
media or connect with me on LinkedIn for updates.
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